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MEDIA RELEASE 

Alicia Molik leads the next generation of tennis champions in the Australian Made Summer of Tennis 

The Australian Made Summer of Tennis launches this week, with Fed Cup Captain Alicia Molik officially welcoming 

the 2015 finalists in the national Australian Made Foundation Cup, to be held at Royal South Yarra Lawn Tennis Club 

next month.  

 

The event is the only national tennis tournament for junior players from rural and regional Australia. 

 

“It is important that we help to create opportunities for our kids, so they can grow up to be whatever they want to 

be – encouraging participation in sport and support for local industry is something I am incredibly passionate about,” 

Ms Molik said.  

 

 The initiative also includes star-studded events celebrating the achievements of women in tennis, to be held in the 

first weeks of the Apia International in Sydney and the Australian Open in Melbourne. 

 

 “The Australian Made Summer of Tennis celebrates local talent – and Australia has a lot to be proud of,” Australian 

Made Campaign Chief Executive, Ian Harrison, said. 

 

“We produce some of the best quality products in the world, and our home-grown athletes are no exception.” 

 

“Some of the biggest names in our sport have played in the Australian Made Foundation Cup, and this year’s finalists 

are a fresh crop of talent we are thrilled to see play,” Fed Cup Foundation President, Judy Dalton, said. 

 

The Australian Made Campaign and the Fed Cup Foundation will award the most outstanding male and female 

player in the Australian Made Foundation Cup $1,000 each to assist with their tennis development.  

 

To find out more visit www.australianmade.com.au. 

 

--ENDS--      
 

NOTE TO MEDIA 

 

Fed Cup Captain Alicia Molik and Australian Made Campaign Chief Executive, Ian Harrison, are available for interview and vision 

opportunities. Please contact us if you would like to schedule a time. 

 

MEDIA CONTACT 

 

Catherine Sekulovski, Media and Communications Officer  

P: +61 3 9686 1500 / +61 422 071 256 

E: catherine@australianmade.com.au  



 

 

 

ABOUT THE AUSTRALIAN MADE, AUSTRALIAN GROWN LOGO 

 

The green-and-gold Australian Made, Australian Grown (AMAG) logo is the only registered country-of-origin certification trade 

mark for the full range of genuine Australian products and produce.  

 

The AMAG logo supports growers, processors and manufacturers in Australia by helping businesses to clearly identify to 

consumers that their products are Australian. At the same time it provides consumers with a highly recognised and trusted 

symbol for genuine Aussie products and produce. It does both of these things in conjunction with a campaign encouraging 

consumers to look for the logo when shopping; it has been doing this since its introduction by the federal Government in 1986. 

 

The AMAG logo can only be used on products that are registered with the not-for-profit organisation Australian Made Campaign 

Limited. The strict set of rules governing the logo’s use also require that it must always be used with one of five descriptors; 

‘Australian Made’, ‘Australian Grown’, ‘Product of Australia’, ‘Australian Seafood’ or ‘Australian’ (for export use only). To use the 

logo goods must meet the criteria set out in the Australian Consumer Law as well the more stringent Australian Made, 

Australian Grown Logo Code of Practice. More than 2000 businesses are registered to use the AMAG logo, which can be found 

on some 15,000 products sold here and around the world.  

 

Australian Made Campaign Limited is located at Suite 105, 161 Park Street, South Melbourne, VIC 3205. 

 

www.australianmade.com.au  

ABOUT THE FED CUP FOUNDATION 

The Australian Fed Cup Foundation is the not-for-profit organisation that works to promote women’s tennis, the Fed 

Cup competition, and Australia’s Fed Cup team.  

 

www.tennis.com.au/tournaments/fed-cup/fed-cup-foundation 

 

 

 

 

 

 

 

 

 


